Our supervisory personnel 
in Vancouver, Winnipeg, 
Montreal and Halifax. 
Story inside. 
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WE’RE NUMBER ONE .. THAT’S WHY WE HAVE TO TRY HARDER 


In just two years’ time Famous Players will celebrate fifty years ... HALF A CENTURY of leadership in the 
entertainment business in Canada. Our theatre operation has won the plaudits of many major circuit and distribu- 
tion heads throughout the world, a distinction made possible by inspired, judicious leadership Supported by as 
great an aggregation of showmen as has ever appeared under a single banner on the entertainment scene. 

We didn’t achieve this success by wishful thinking and blind reliance on a steady flow of good product alone. 
It took a lot of imaginative planning and the skills, te ke and came to dl that planning through to its 
final successful conclusion. It took the combined talents of some truly great showmen +++ Our managers ... as 
evidenced by some of their activities reported in the pages, past and present of WHAT'S NEW, BOX OFFICE, 
MOTION PICTURE HERALD, to name but a few, to get us to the top. It will take those same qualities, multiplied 
a hundredfold, to keep us there. 

It is true that ‘‘The old order changeth’’ ... and we remember with pride and fondness many great showmen who 
have since passed from the scene. It is now up to their successors, especially those young men who have joined 
our ranks in the past few years, to raise the torch high and carry it proudly to new pinnacles of Success and 
achievement in this business we all love so dearly. If you do this, then you too will be pointed to with pride as 
the men who proudly helped secure our position as leaders in this increasingly competitive business of purveying 


entertainment to the masses. 


So | repeat ... BECAUSE we’re number one ... 


MAINTAINING YOUR PROPERTY 


One of your most important functions 
as a theatre manager is the proper 
and scrupulous maintenance of the 
property entrusted to your care. 
By your consistant personal atten- 
tion to all matters involving the 
maintenance of your property you 
not only keep it clean, fresh and 
Sanitary, but prolong its life, and 


keep major costly expenditures to 
a minimum. 


The condition of your theatre, 
inside and out, reflects directly 
your own personal image and your 
managerial ability and know-how. 

Attached hereto is a list of 
maintenance ‘musts’. It is based 
on simple common sense, and is 
provided as a guide to the basic 
essentials so necessary to the 
Operation of your theatre. 


GUIDE TO 
MINIMUM MAINTENANCE 


WASH ROOMS 


Clean and disinfect toilets and 
urinals daily. Make sure that both 


toilets and urinals flush properly. 
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Check soap and tiss 
frequently. Never let either run 


out. 
Toilet seats must be securely 
fastened. When badly worn, must 


be replaced. 


Faucets in water sink must be 
operable. If only one in operation, 
make sure second one is neatly 
and properly capped. 


Doors on cubicles must be free- 


swinging with proper lock on 
inside, and coat hanger in every 
cubicle. 


Electric hand dryers must be in 
operating condition. Check ele- 
ments frequently to make sure of 
hot-air flow. 


Walls and floor must be spotless 
at all times. Usher or usherette 


ue dispensers 


we have to try all the harder to maintain that enviable position. 


should check frequently, clean 
ashtrays, and sweep floor. 


BOX OFFICE 


Counter to be absolutely clean, 
with nothing but change machine 
showing. All supplies to be kept 
out of sight. 


Walls must be perfectly clean and 
attractive at all times, with nothing 
on them except such local and 
provincial licenses as must be 
displayed according to law. 


Windows must be kept free of all 
advertising and displays other than 
such decals, etc. as specifically 
authorized by this office. 


Make sure cashiers are at all times 
attired in our standard Famous 
Players uniforms. 


WATCH FOR FURTHER MAINTENANCE HINTS IN FUTURE EDITIONS OF WHAT’S NEW 


Whi New? 


PUBLISHED IN THE INTEREST OF 
FAMOUS PLAYERS EMPLOYEES AND ASSOCIATES 
COAST-TO-COAST 


Editor 
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MAY 1, 1968 
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DO YOU REMEMBER? 


The caption over this photo was 
“L/Cpl. Fergy Martin married in 
Toronto’’ ... and it was March 6th, 
1943. On March 6th of this year 
Ferg and his charming wife Millie 
celebrated twenty five years of mar- 
ried bliss. Congratulations Ferg 
and Millie from all of us at Head 
Office and in the field, and hope 
you’re hale, hearty and happy on 
your 50th. 
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BRODIE LOWES DIES 


A long time employee of General 
Sound, Brodie Lowes, father of Doug 
Lowes, Montreal district manager 
for T.C.L. died in Toronto on March 
29th, in his 60th year. 

We extend deepest condolences 
to Mrs. May Lowes, and sons Doug 
and Ricky from our Famous Family 
from coast to coast. 


CORNWALL’S MARKELLS ... THREE 
GENERATIONS OF DISTINGUISHED 
PUCK-CHASERS 


We all know that the Markell family 
of Cornwall are our partners in the 
operation of the Capitol and Palace 
theatres in that city ... but did you 
know that Clarence who retired 
from active management a couple of 
years ago is the same ‘“‘Pickel’’ 
Markell who was president of the 
Cornwall Flyers’ hockey team which 
made it to the Allan Cup finals in 
1937-38? | didn’t even know that 
his nickname was ‘‘Pickel.’’ 

Then we come to Clarence’s son 
C.B. Markell, more familiarly known 
as ‘‘Bunny.’’ Bet you didn’t know 
that he played in the O.H.A. Junior 
A series with the Galt team in 1940. 
Now |’m beginning to understand 
his fanatical devotion to the ice 
shinny sport. 

And following in Bunny’s foot- 
steps, but outstripping him by miles 
is his son, Clarence’s grandson 
Bill, who,quoting from THE HOCK- 
EY NEWS, ‘‘lIs a little kid who can 
flap his wings with the best of them 
in the Central Junior A Hockey 
League.’’ Bill is now in his third 
season with Cornwall Royals — 
Eastern Canada Memorial Cup semi- 
finalists of 1966-67. 

Not only does young Bill excel 
in hockey but he also shoots a fair 
game of golf ... in the mid 70’s. 
Both hockey and golf scholarships 
have been offered Bill by four U.S. 
colleges who are seeking his talents 
for next year. 


BILL MARKELL 
... Small But Swift 


So that’s. a brief story of three 
generations of Markell hockey buffs. 
Oh yes ... the pic is Bill minus a 
couple of choppers. 
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"REMEMBER ME? 


' oe 
I’m the fellow who patient- 
ly stands in line and on 
reaching the box-office has 
to wait a while longer while 
the cashier makes asudden- 
ly-remembered phone call’’. 


“I’m the guy who fumbles 
and gropes his waydown a 
dark aisle feeling for an 
empty seat, while two ushers 
discuss topics of the day in 
the next aisle’’. 


“‘l’m also the one who makes 
a trip to the confection bar 
and then waits around until 
the attendants have heard 
the latest hockey score on 
their transistor radio’’. 


You might say I’m the good 
guy ... but do you know who 
else | am? 


I’m the fellow who never 
comes back. 


It amuses me to see bus- 
iness spending so much 
money every year to get me 
back ... when | was there 
in the first place. 


And all they needed to do 
was give me some service ... 
and extend a little courtesy. 


Does the above strike a familiar 
chord? Remember, the customer who 
is unhappy with your service seldom 
complains to management... he just 
doesn’t come back. This is just as 
true of so-called ‘‘steady’’ customers 
as it is of tourists or casual drop- 
ins. The growth of your business 
depends on the good-will generated 
by you and your staff, a genuine 
interest in your patrons, and the 
quality of service you provide along 
with your screen attraction. 


Think about it! 


Maynard Joiner and Doug Gow going over plans for our 


OUR EXECUTIVE TEAMS IN VANCOUVER 


Richmond Square Twin Theatre development. 


MAYNARD S. JOINER 


In 1929 Famous Players and R.K.O. 
joined forces in the operation of 
the new, million dollar Orpheum 
theatre in Vancouver, and that is 
the year in which Maynard entered 
the picture representing both parties 
in the management end. In addition 
the old Orpheum continued operating 
on a road show basis. Maynard book- 
ed all road shows for Western Can- 
ada, and also assumed management 
of the Capitol and Strand theatres 
in Vancouver, moving the Fanchon 
& Marco stage attractions to the 
Strand from the Orpheum. 

Maynard actually joined F.P. in 
1926, was promoted to District 
manager of B.C. in 1945, and Di- 
vision supervisor on Frank Gow’s 
retirement in the mid-fifties. 

Frank likes to golf and fish — 
and in Vancouver that means twelve 
months a year — lucky guy. The 
Gows own a beautiful home in West 
Vancouver, on a mountainside over- 
looking the city, and wouldn’t leave 
this Pacific wonderland for all the 
pineapples in Hawaii. 


Maynard is a dyed-in-the-wool rot- 
arian, and a charter member of one 
of the newest tents in variety inter- 
national. 


DOUGLAS A. GOW 


Doug was truly born tothe business, 
his late father Frank having owned 
the Broadway theatre in Vancouver 
which became a major suburban link 
in the F.P. operations in B.C. Doug 
Spent most of his time in the theatre, 
ushering, taking tickets, even care- 
taking on occasion. 

In later years Doug entered the 
lumbering business which gave him 
a thorough knowledge of the intri- 
cacies of constructions, a know- 
ledge which was to serve him so 
well in later years when he became 
manager of the maintenance depart- 
ment for B.C. In 1962 he was ele- 
vated to his present position, district 
manager and supervisor of mainte- 
nance. 

In the past three years Doug was 
responsible for the building of the 
Park Royal twin theatres in West 
Vancouver, Parkwood in Prince 
George and the extensive renova- 
tions to the Capitol and Downtown 
theatres in Vancouver. 

Doug supervised the building of 
his own home in the mountains, 
where he and his charming wife 
Margaret enjoy life (as only Van- 
couverites know how.) Italics are 
Doug’s. 


Les Mitchell, general manager of 
United Amusement Corporation. 
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LES MITCHELL 


This young fellow hails from Ireland 
... well, would you believe Belfast? 
| first met him in Guelph, in 1943 
and put him to work as a trainee 
assistant under the late Vern Hud- 
son. About a year later Ray Tubman 
needed an assistant in Ottawa and 
Les got the nod, and his start in 
active management. 

After a short stint in Ottawa Les 
managed the Cartier in Hull for a 
while and then was moved to Brock- 
ville where he took over the Kegent. 
When the city expropriated the Re- 
gent for cultural purposes Les was 
moved to the Capitol in Welland, 
then to St. Catharines, and finally 
wound up as head man of the very 
important Tivoli in Hamilton. 

When a district manager was re- 
quired to look after the Maritimes 
Les was the logical choice and 
moved with his family to Halifax 
where he delivered an outstanding 
job, resulting in promotion to his 
present position of General Manager 
of the United Amusement theatres in 
Quebec. 

During his brief stay in Brock- 
ville, Les met, wooed and married 
wife Marjorie, and they are blessed 
with three wonderful youngsters ... 
Nornie, 1€ ... Collene, 16 and Brian 
14. 

His one and only real hobby is 
stamp and coin collecting ... and | 
understand that the mint in Ottawa 
orders its mint sets from him. 
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Murray Lynch, district manager of 
the Maritimes and Newfoundland. = & 
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T. MURRAY LYNCH 
| don't know what the ‘‘T’’ stands 


for and Murray won't tell ... so your 
guess iS as good as mine. Murray 
entered our business in 1934 as 
spare usher, doorman and mainte- 
nance man inthe Capitol, St. Thomas. 
In 1934 he entered the R.C.A.F. 
training school at Galt, and moved 
on to Bombing and Gunnery school 
at MacDonald, Man.and Navigation- 
al school at Portage La Prairie. 

In 1946 Murray was appointed 
assistant to Bill Trudell at the 
Capitol in London, and a year later 
was moved to Halifax as house 
manager under Bob Roddick at the 
Capitol. In 1952 he was moved to 
the Paramount inMoncton as manag- 
er. While in Moncton Murray had his 
own late night show on Radio CKCW , 
under the nom de plume ‘‘Dale Craw- 
ford —the Man in the Night.’’ 

In Aprilof 1967 Murray was moved 
to the Avalon Mall theatre in St. 
John’s Newfoundland, and in Sep- 
tember of that year was promoted to 
District Manager of the Maritimes, 
with headquarters in the Capitol 
theatre in Halifax. 

Murray is a past president of the 
Armdale, N.S. Kiwanis Club, past 
secretary of the Moncton Children’s 
Aid Society, and president of the 
Maritime Motion Picture Exhibitor’s 
Association. 


WINNIPEG, MONTREAL AND HALIFAX 


John Ferguson and Eddie Newman studying plans 


for new construction in the Prairie provinces. 


JOHN FERGUSON 


Johnny first came to Famous in 
1936 when he joined the staff of 
the Starland theatre in Winnipeg. 
Later took on a projectionist’s job 
in the Tivoli, where he remained 
from 1939 to 1941. From 1941 to 
1945 he was a sound engineer for 
Dominion Sound, and then served as 
an assistant to the late Vic Armand 
until 1947. In that year he was ap- 
pointed head of maintenance for 
the Prairie Provinces, a post he 
held until 1954. 

When Eddie Zorn retired in 1954, 
John succeeded himas supervisor of 
our theatres in Manitoba, Saskat- 
chewan and Alberta. 

Johnny is happily married, has 
one daughter and three sons who 
have got over the ‘‘Who’s the man’’bit 
when he stops off briefly between 
trips through his district. His hob- 
bies are skating, swimming and 
fishing, and | have it on good au- 
thority that he is an expert in all. 


E.E. NEWMAN 


The first name, believe it or not is 
EDSON and |’m afraid to ask 
what the second ‘‘E’’ stands for. 
Eddie entered this business as a 
doorman at the Lyceum theatre in 
Winnipeg in 1935, and later was 
appointed acting manager. For a 
while he doubled as manager of the 
Orpheum in that city when stage 
shows were the order of the day. 
In 1941 Eddie moved to Torontoto 
open the new Midtown theatre, at 
that time the flagship of the Twinex 
organization. Later that year he was 
appointed manager of the de-luxe 
Metropolitan in Winnipeg where he 
remained until |957, except for two 
and a half years which he spent with 
the R.C.A.F. In December of 1957 
Eddie moved over to the Capitol, and 
in August of 1966 was appointed as- 
sistant supervisor of our theatres 
in Manitoba, Saskatchewan and 
Alberta. 


Your audit departmentis the ‘‘watch- 
dog’’ of our theatre operations. lf 
EVERY manager scrupulously check 


ed ALL of his reports ... if he 
double-checked all of the ticket 
sales and total extensions ... If he 


made sure that the hospital tax- was 
properly calculated and paid on time 
... If he personally checked every 
item on his payroll, and a lot of 
other IFS ... we really wouldn’t 
need an audit department. However, 
we are only human and mistakes do 
occur. That is why our audit depart- 
ment has to check every single 
report, make the necessary cor- 
rections and get back tothe manager. 
You’d be surprised just how time- 
consuming this is,and how  frus- 
trating it can get when the same 
people make the same mistakes 
week after week inspite of repeated 
memos, circulars, threats and sup- 
plications from Joe Whyte and his 
crew of trouble-shooters. 

Why don’t you be a nice guy and 
pay a little attention to the ac- 
counting end of your business and 
the advice notices? You can cut 
your paper work considerably by 
eliminating the necessity for cor- 
rections at this end, and can make 
Joe an even happier guy than he 


normally is ... and keep those grey 
hairs from popping up all over his 
bushy scalp. 


To bring you a little closer to Joe 
and his gang we are publishing 
some pictures of the department and 
a little background on Joe. You 
really didn’t know that it took such 
a large staff to keep things on an 
even keel ... did you? 


Left to Right 
Heini Tonsing — Machine Operator May Levandusky, Head Office Payroll 


Marjorie Goslin — Machine Operator Marjorie Brandston — Theatre Payrolls 


Ist. Row Left to Right 
1. Archer, S. Sherlock, G. Megaw, V. Ferrara 


2nd. Row 
N. Whelan, F. Terts, P. Nutley, M. 


J.P. Whyte, M. Brandston, 


3rd. Row 


JOE WHITE & GIRL FRIDAY ‘HELEN’ 


Mecerreyes P. Cairns, F. Osment, T. Wooldridge 


M. Levandusky, H. Cantillon. 


JOSEPH P. WHYTE 


Joe Whyte, genial head of our audit 
department hails from Bonnie Scot- 
land — as if you couldn’t guess — 
and points with pride to Bannock- 
burn where he first saw the light of 
day. He received his education in 
Bannockburn and Stirling, and the 
moment he mastered his three R’s the 
R.A.F. grabbed him in 1942. After 
extensive training in South Africa 
and Rhodesia, with a stint in Pal- 
estine and Egypt to master desert 
warfare, Joe graduated asa pilotand 
was posted to duty in India, Burma 
and the South-East Asia campaign. 
Imagine our Joe squeezing himself 
into the cockpit of a fighter plane 
and actually getting it off the ground? 
Well, he did, and after serving with 
distinction was demobilized in | 947. 

On his return home Joe had to 
face the ugly realities of life and 
got himself a job in the audit de- 
partment of the London and North- 
eastern Railway which later became 
nationalized as British Railways. 
Later he was promoted to the Devel- 
opment Section where he remained 
until 1953 when he decided to seek 
fame and fortune in one of thecol- 
onies ... Canada. 

Joe headed west and wound up 
with the Bank of Commerce in 
Edmonton ... where he met and 
married wife Marion in 1954. In 
that same year Joe and Marion 
emigrated to Toronto where Joe 
landed a job in our audit department 
under the late Dick Geering and 
Norm Jackson. He now heads this 
large andvery important department. 

Joe and Marion have no family, 
but are the proud owners of a fire- 
engine red sport Mustang. Imagine 
Joe squeezing himself into that one 
...2 Joe is an avid sports car racing 
fan, and is quite a shutterbug in his 
own right. He loves books and reads 
anything he can get his hands on... 
including audit reports. He tells 
me that he’s been on an intensive 
diet for 14 years ... and admits that 
while the spirit is willing... it ends 
right there. 
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One casualty of F/O Whyte’s 
cockpit-straddling technique. 


$25.00 and $100.00 BONUS WINNERS 
UP TO APRIL I5TH. 


We just love handing out these bonus 
cheques, but it’s beginning to look 
like the same names keep cropping up 
week after week. How about joining 
the winner's Circle in our next issue? 
It’s easy.. .just tell us of some unusual 
stunt or gimmick, or promotion which 
helped sell tickets. We'll pick it up 
from there. 


$25.00 BONUS WINNERS 


Gerry Wormald of the Capitol-Woodstock 
for a fine promotion job on SAND 
PEBBLES. 


Howard Levis key man at the Park- 
Windsor for his promotion of the 
National Ballet and school parties for 


TAMING OF THE SHREW. 
Cliff Mills at the Capitol in St. Thomas 


promoted a Karate exhibition for free in 


support of SAND PEBBLES. 


Ed Lamoureux head man at the Capitol- 
Windsor for a spectacular city-wide 
coverage onhis engagement of VALLEY 
OF THE DOLLS. Ed knocked off a 
second award for a fine sales pitch for 
his HIGH, WILD AND FREE DATE. 
Highlight, promotion of $390.00 fishing 
trip for two. 

Mike Micelli the Palace Windsor’s top 
dog for one of the finest all around 
campaigns on BONNIE AND CLYDE | 


have ever seen. 
Clem Dube for his well-rounded selling 


job on SAND PEBBLES at the Algoma 
in the Soo. 


Alex Barclay of the Parkwood-St. 
George for his ticket-selling efforts in 


support of SKI ON THE WILD SIDE. 


Jack Frankohead man atthe Westmount- 
Edmonton for an unusual selling job on 


FAR FROM THE MADDING CROWD. 


Martin Cave did an extremely fine job 
on BOLSHOI! ‘67 at the Royal in Victoria. 
Fred Tickell the Monarch-Medicine 
Hat’s top man promoted a couple of very 
profitable morning shows. 

Lou Lobb of the Metropolitan-Regina 
hit a double-header. One prize for an 
outstanding campaign on FLIM FLAM 
MAN, and another for his fine efforts 
in. behalf of his PENTHOUSE 


engagement. 

Doug Armstrong of the Tivoli-Hamilton 
for acabhineg his confection take in an 
excellent promo on JUNGLE BOOK. 
Al Hartshorn the Regent-Oshawa’s head 


man for his promotion of free radio time 
and newspaper lineage when he played 


JUNGLE BOOK. 


Doug Walker maestro of the new Cinema 
in Toronto for a plaza-wide window 
tie-up in support of his engagement of 


BONNIE AND CLYDE. 


Doug Robertson of the Roxy-Barrie ran 
a very successful lucky number book- 
marker contest in support of VALLEY 
OF THE DOLLS. 


Len Bishop the Hollywood-Toronto 
manager for an exceptionally fine cam- 
paign supporting his engagement of 
WAIT UNTIL DARK. Another $25.00 


cheque goes to Len for additional 
promo on same pic. 


Don Menzies of the Palace-Calgary for 
an outstanding job of selling SKI ON 
THE WILD SIDE. 


Fred Varlow top man at the Capitol- 
Edmonton promoted free T.V. and radio 
coverage, gift certificates anda fashion 
show whenhe played SKI ON THE WILD 
SIDE. 

Bill Howe. of the Paramount-Kelowna 
for an unusual and effective campaign 


in support of SKI ON THE WILD SIDE. 
Ivan Ackery of the Orpheum- Vancouver 
pulled a $25.00 rabbit out of the hat 
for his fine selling job on THE FLIM 
FLAM MAN. 

Don Marsh did a really fine job on 
POINT BLANK when it played his 
Totem in Prince Fupert. 

Ralph Mitcheltree of the Capitol-Calgary 
rounded up all the ballet schools in his 
city to help sell BOLSHOI ’67. 

Bob Harvey, maestro of the Capitol in 
North Bay ‘eat a truly outstanding cam- 
paign in support of his WAIT UNTIL 
DARK engagement. 

Howard Levis of the Park in Windsor 


knocked off another one just before 


deadline...this time for a fine, all-out 
sales job on GRAND PRIX. 
Bill Trudell really wowed ‘em in 


London with his very comprehensive 
campaign on GUESS WHO'S COMING 
TO DINNER. Highlight was promotion 
of a FREE 640 line ad courtesy of the 


London Free Press. 
Mort Brodsky manager of the Capitol in 


Sarnia for a well-planned, well-executed 


sales campaign on JUNGLE BOOK. 


Tom Couture of the Capitol, Brockville 
got reams of publicity for WARRENDALE 
from the local Mental Health Associa- 
tion. 


$100.00 winners 


This is an extra special bonus for 


having won FOUR $25.00 bonuses. 
Gerry Wormald — Capitol, Woodstock. 


Len Bishop — Hollywood, Toronto 
E.C. Lamoureux — Capitol, Windsor 


W. K. Trudell, Capitol theatre London 


ae Ed 
Bob Harvey, Capitol theatre North Bay 
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GEORGE FORHAN JR. REALLY 
SELLS ‘MAN IN ROOM I17' 


When MAN IN ROOM |17 played the 
Paramount in Halifax, George Forhan 
didn’t just use it as a ‘filler. He 
went all out. Contacting the local 
branch of the Canadian Cancer 
Society he arranged for avery colour- 
ful lobby poster and a couple of 
very personable young ladies in 
nurses” uniforms to hand out pamph- 
lets and answer questions. This 
created a great deal of word-of- 
mouth publicity for the theatre and 
helped shed some light on one of 
the most frightening health hazards 
of our time. Shorts and unusual 
subjects CAN be sold... and George 
proved it. 
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FASHION SHOW HIGHLIGHTS 
BONNIE AND CLYDE CAMPAIGN IN 
WINDSOR 


Mike Micelli of the Palace in Wind- 
sor turned in one of the finest cam- 
paigns | have seen to date ... this 
one on BONNIE AND CLYDE. One 
of the highlights was a_ fashion 
show underwritten by the local Mir- 
acle Mart, which attracted a house- 
full of ladies for his Thursday mat- 
inee. In addition all Steinberg out- 
lets in the city carried window 
posters, counter cards, store dis- 
plays, all newspaper ads featured 
BONNIE AND CLYDE fashions and 
the Palace playdate, plus dozens 
of radio spots starting two weeks 
in advance. 

This is a repeat run of BONNIE 
AND CLYDE in Windsor. The first 
time ... nothin’... this time, PACKED 
HOUSES. Boy, what a little imagi- 
nation and a sprinkling of elbow 
grease can accomplish. Attaboy 
Mike. 
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WE GET. LETTER):.: 


It's amazing and somewhat dis- 
concerting to learn that there are 
still managers who don’t know how 
to get the most out of an advertising 
budget. The following letter and 
my reply should help clear things 
up a little. 

‘“‘My weekly budget for newspaper 
advertising is $50.00, and my news- 
paper charges 7¢ per line. How do | 
schedule my space? | change pro- 
grams on Friday’’. 

Well ... your $50.00 budget will 
buy roughly 700 lines ($50.00 di- 
vided by 7¢) each week, so | Sug- 
gest the following campaign: 


Thurs. (starts tomorrow) ...150 lines (mat #1) 
Fri. (starts today)........ 300 lines (mat #4) 
Sat. ars nD) Re a 80 lines (mat #2) 
Mon. ae Bele ek ere 40 lines (mat #3) 
ewe SE ee 40 lines (mat #3) 
abr, Me oe. WE ate Codie te 40 lines (mat #3) 


ZiBs 


BY BUD BARKER 


Total lineage.......... 660 lines, in- 
cluding I0 lines for LAST DAY 
information under Thursday’s mat. 

The above campaign leaves 40 
lines in reserve. Say you feel that 
this particular program will need a 
shot in the arm after the week-end. 
You can repeat the Saturday mat #2 
on Monday instead of the 40 line 
mat. Or, depending on the program 
and the audience you're trying to 
reach, take 40 lines on the Women’s 
or Sports page in addition to your 
regular location. 

Have a chat with the newspaper’s 
ad-manager. Determine which day 
has the largest circulation. This 
will be a good day to plant that 
extra off-page ad. Most newspapers 
will not charge a premium rate for 


off-page advertising if you ‘‘request’’ 
this space and it is available. 

Try to make your campaign flex- 
ible. With the youthful audiences of 
today we must make sure our Friday 
and Saturday ads catch their eyes. 
So, no matter which day you start 
your campaign, keep the extra punch 
for those two days. 

Plan your RADIO campaign the 
same way. For a Friday opening 
start your radio on Thursday with 
emphasis on Friday and Saturday. 

For a mid-week opening, hold 
back a large part of your radio pack- 
age for use on the week-end. 

If you happen to have an ‘‘Elvis’’ 
or ‘“‘action’’ program, stipulate AFTER 
4.00 P.M. ON WEEKDAYS when 
buying radio time. Your spots will 
be wasted if the audience you are 
trying to reach is still in school. 
Hope this clears up a few questions. 
More AD-LIBS in our next issue. 
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FIFTY’LL GET YOU A THOUSAND 
IT DID FOR BISHOP 


Len Bishop of the Hollywood in 
Toronto offered fifty bucks to any 
Lady who would sit through WAIT 
UNTIL DARK alone, at midnight. 
Several hundred applied and Len 
picked one, who needless to Say 
kept her part of the bargain. For 
this she received the $50.00, and 
Len reaped several pics and hun- 
dreds of words of copy in the local 
press as well as considerable radio 
time including a healthy ‘blurb by 
Gordon Sinclair over CFRB. 

Len modestly estimates that this 
stunt delivered close to $1,000.00 
worth of publicity ..... and. judging 
from the box-office results, we didn’t 
do so badly either. 


BOB HARVEY DOESN'T ‘WAIT 
UNTIL DARK’TO GET SWINGIN’ 


Miss Joyce Hansen, an Air Canada 
stewardess who had a small part in 
the opening sequences of WAIT 
UNTIL DARK happened to be vis- 
iting in North Bay ... Bob Harvey 
found out about it.... invited her 
and her mother to the opening per- 
formance and wound up with more 
newspaper, radio and T.V. publicity 
than he could afford to pay for in a 
month. Miss Hansen was interviewed 
on T.V., had her picture taken at 
the theatre and published in the 
Nugget, and everybody including 
Bob was happy with the whole thing. 
In addition Bob, for a few ducats, 
arranged a radio contest which ran 
for five days. Several thousand 
restaurant checks were appropriate- 
ly stamped, and the staff wore WAIT 
UNTIL DARK badges in and outside 
the theatre. All in alla well planned, 
executed and successful sales job. 
Nice going Robert. 


FRED TICKELL — WOOLWORTH'’S 
TRADE TIES FOR TICKETS 


Fred Tickell of the Monarch in 
Medicine Hat stole a page from 
Murray Lynch’s book and arranged 
a novel tie-up with his local Wool- 
worth store. First he sold them 108 
books of tickets... his house capac- 
ity. Woolworth’s offered a ticket to 
every youngster bringing in an old 
tie ... plus additional prizes for the 
oldest, shortest, flashiest etc. 
Seventy radio spots publicized this 
deal, and resulted in seventy free 
plugs forthe theatre. An all around, 
most profitable deal. 


FREE CIGARETTE LIGHTERS 
HELP SELL FLIM FLAM MAN IN 
REGINA 


Lou Lobb of the Metropolitan in 
Regina really dug deep for this one, 
but it paid off. He imprinted !,000 
plain coin envelopes with suitable 
copy, inserted one wooden match in 
each, and had them distributed on 
the street and in restaurants. Created 
a lot of talk. In addition Lou tied in 
with the local Kentucky Fried Chick- 
en people who have four outlets in 
the city and wound upwith displays 
in all locations, large display ads 
in the newspaper —paid for by the 
chicken people, and over $200.00 
worth of free radio plugs. Nice going 
lou. 


You now have your Famous Players- 
Standard Brands P.R. Sales Promo- 
tion kit. 


twee tam 


We ask that you carefully peruse 
the details and offer your fullest 
co-operation to the local Standard 
Brands representative in order that 
you may realize this promo’s max- 
imum potential. 


We believe this to be a ‘‘first’’ in 
the way of a promotion on a national 
scale involving the actual purchase 
of a huge block of adult admission 
tickets to our theatres. With your 
help at the local level to make it 
work for standard Brands AND FOR 


schedule CO-operative 
advertising 


(mats will be available) 


schedule product Promotions} 


order Point-of-Sale d 
(order form enclosed) 


YOU, it won’t stop there, and it 
won’t be the last. As a matter of 
interest there are exciting signs 
that other national merchandisers 
and advertisers are interested in 
similar promotions and are watching 
the results of this one with eager 
interest. 

We keep emphasizing your co- 
operation at the local level on the 
Standard Brands promotion. To be 
fair about it ... what do we mean? 
The following points occur to us 
and we suggest that you give them 
some deep thought. 


(1) Invite your local Standard 
Brandsreps and managers of leading 
retail outlets along with THEIR ad- 
vertising poeple from radio, news- 
paper and T.V. to a coffee and 
doughnut session at your theatre. 
Invite themto a show as your guest. 
From this personal contact and dis- 
cussions it should lead naturally 
into art work for your coming at- 
tractions for newspaper ads and 
store display material in support of 
the main theme of their campaign... 
THEATRE OF STARS. 

(2) You will note that the shop- 
ping public is asked to forward all 
contest coupons directly to Standard 
Brands in Montreal, however we can | 
see the more aggressive retailer 
inviting folk to drop them in at 
THEIR store tostimulate additional 
traffic. 


To enhance this idea further and 
get you product exposure we Suggest 
the judicious use of theatre passes— 
total number to be cleared with your 
district manager — for a sort of 
contest —within-a-contest, in which 
the retailer advertises the selection 
of a number of names from the 
contest coupons BEFORE forwarding 
them to Montreal. In this way cus- 
tomers get two opportunities to be 
guests of a Famous Players theatre, 
and you can get picture and theatre 
credits while adding further ‘‘eye- 
appeal’’ to Standard Brands’ ex- 
cellent point of sale material. Your 
kit contains a sample Standard 
Brand Gifticket. 
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A WORD ABOUT OUR $100 AWARDS 


There appears to be some confusion 
as to eligibility for one of our 
special one hundred dollar awards, 
and it could be that some managers 
have missed out on this hundred 
buck bonus through ignorance of 
the rules. 

Every time you win FOUR $25.00 
bonuses you are. automatically 
entitled to the special bonus of 
$100.00. The four twenty-fivers 
need not necessarily have been won 
within any calendar year, and may 
be carried from one year to the 
next. 

Check your files fellows 
there may be a ‘C’ note waiting to 
be picked up. If you’re one of the 
forgotten ones, send complete 
details to your district manager. 
He’ ll do the rest. 


AL TROYER MARRIED 


Al Troyer who retired at year’s end 
dropped into the office a few days 
ago, well tanned, hale and hearty, 
and enjoying his retirement to the 
full. And why shouldn’t he? Al 
had spent the whole winter basking 
in the California sun, and his only 
comment was ... “That’s living’... 
A few days after his return, on 
Saturday, April 6th, Al took unto 
himself a_ bride P¥s..°C.R. 
(Violette) Smith, at a quiet cere- 
mony in the Church of St. Cuthbert’s 
in Leaside. The Reverend Canon 
J.De Pencier Wright did the honors. 
Al and Violette plan a month- 
long tour of Europe in early May, 
and on their return will make their 
home at 43 Astor Ave., Toronto 17 
(just in case you'd like to 
drop them a note). 


Congratulations Al, from all of 
us in Famous, and may your future 
be a long and happy one. 
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CHANGES AT THE SOO 


Doug Robertson, erstwhile manager 
of the Roxy in Barrie has been 
appointed manager of the Algoma 
theatre in Sault Ste. Marie, and Ron 
Myles, assistant to C.J. Jeffrey at 
the Capitol in Sudbury has been 
elevated to manager of the Orpheum 
in the Soo. 

Both appointments are effective 
immediately. Good luck Doug and 
Ron, and | hope we’ll be hearing 
from you soon and often. 
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OF INCOME AND EXPENSES AND 
BUDGETS AND SUCH 


eo 


A study of our three year averages 
across the circuit reveals a some- 
what startling phenomenon. While 
in most — not ALL, but most situa- 
tions our attendance has decreased 
somewhat, our box-office receipts 
are substantially higher, which 
would naturally lead us to assume 
that our operating profits would 
reflect the same relative increase. 
Not so . but by some strange 
paradox our net profits in many 
instances have been reduced, due 
in large measure to disproportionate 
increases in expenditures which 
fall in the CONTROLLABLE cate- 
gory. 

Doesn’t make much sense, does 
it? What this means in effect is 
that beyond a certain figure it costs 
us more than a dollar to take in a 
dollar. Can’t make a living thatway, 
but we CAN do something about 
correcting this somewhat baffling 
Situation. 


Remember ... we’re talking about 
CONTROLLABLE expenses, and 
that means those expenses which 
are completely and directly within 
your own control. You have a set of 
budget figures to guide you, and these 
figures were set after consultations 
with you and mutual agreement with 
your district manager. If you stay 
within those figures your problem 
is solved ... BUT, how many of you 
do? It’s so easy to spend an extra 
buck here and there, but just try 
multiplying that buck by three 
hundred theatres and what do you 
get? A ten dollar bill suddenly 
becomes $3,000.00 in one week, or 


S “may reach the staggering sum of 
»é $156,000.00 in one 


i Scares one a little, doesn’t it? 


year. Kinda 


So ... do you really need four 
confection bar attendants from 6.30 
on? The traffic doesn’t really start 
until intermission, does it? And, 
how about your newspaper and 
miscellaneous advertising? Do you 
really need all those posters and 
photos? (I’ve seen many unopened 
packages long after the attraction 
had played) and oftimes it seems 
to me that much of your newspaper 
space is improperly used, and in 
some instances could be reduced 
without affecting its effectiveness. 
Do you have to buy pencils by the 
gross, and fuses by the hundred? 
It’s done you know. Do you maintain 
a full staff of ushers on slow, mid- 
week days? 

Get the idea? Before spending 
that extra buck why not ask your- 
self, IS IT NECESSARY, and will 
it bring any additional dollars into 
the box-office. If you do that, stick 
to your budgets and exercise some 
plain, ordinary common sense, our 
next year’s comparison figures 
should be much more encouraging. 


‘FIRE? 


CAN BE THE MOST FRIGHTENING 
WORD IN YOUR VOCABULARY 


In recent months there has been a 
rash of minor fires in many of our 
theatres ... small and insignificant 
and immediately placed under con- 
trol, BUT ... have you ever thought 
WHAT MIGHT HAVE HAPPENED? 

The fire marshall in one city 
where there have been several small 
fires became sufficiently concerned 
to write the manager and our Insur- 
ance Department, and | quote some 
of his recommendations and thoughts. 

‘It is quite obvious that the 
theatre staffs are not receiving 
sufficient instruction as to the 
procedures to be followed when a 
fire is discovered. It also appears 
that the staffs are not familiar with 
the use and type of portablefire 
extinguishers to be used when a 
fire does occur.”’ 

‘*The first responsibility of the 
theatre is to its patrons. When a 
fire is discovered the film should 
be stopped, house lights put on, 
and the audience advised of the 
temporary disruption in such a way 
as not to cause apanic. This should 
be done by the executive in charge. 
At the same timethe fire department 
should be notified immediately, 
and if the fire is of a minor nature 
it will be handled in as inconspic- 
uous a manner as possible.”’ 

‘*! would be pleased to have a 
member of our department check 
over the procedures set out by you 
and advise you in any matters 
pertaining to the setting up or 
improvement of your procedures. 
If you desire assistance do not 
hesitate to contact the fire pre- 
vention bureau. They are here to 
serve you.’’ 

Don’t wait for a fire to happen, 
fellows. Take the necessary pre- 
cautions now ... but if in spite of 
all your precautions a minor fire 
does break out, please follow the 
procedure outlined above. It may 
also help if you study carefully 
the maintenance hints in this and 
bsequent issues of WHAT’S NEW. 


Remember, this is YOUR 
What’s New, 


YOU WANT SOME BIG ONES TO SELL ? 


HOW’S THIS FOR A START ? 
THESE ARE JUST A FEW OF THE TERRIFIC HITS 


COMING YOUR WAY IN THE NEXT FEW MONTHS . 


Elizabeth Taylor 
Richard Burton 
Noel Coward 


\dd Couple” 


k Lemmon 
ter Matthau 


David Janssen 


od 9 From the we n stage play produced by 
The Green Berets Hal B. Walli vorced sports fer permits 


Ne 
WE ha ” 
Boom 


a frien ECE separated ife to 
Based on novel by Robert Moore — adventure move partment. The film adaptati i 
i i i ptation of Tennessee Williams play 
eke about the U.S. Special Forces in Viet “The Milk Train Doesn't Stop Here Any More.”’ 


Robert ' 
ae : ~ Robert Ryan 
Th y Peter Falk | 
Reni Santon 


acnl 
0 


Nautic oma come e 
Theatre during World War Il. 
David Niv . 
Faye Dunaway (Bonnie & Clyde 
Alan. 


Charlton Heston 
Maurice Evans 
Kim Hunter 


William Holden 
Cliff Robertson 
Vince Edwards 


True story of World War II’s Canadian Armed 
Forces who with the Americans, formed the 
First Special Force in Italy. 


oe ca + J & 
Finian’s Rainbow 
from WARNER BROS.-SEVEN ARTS 


Fred Astaire 
Petula Clark 


One of the world’s most celebrated, most endur- 
ing musical hits about an Irishman named 
Finian, a rascal nimble of foot and conniving of 
heart, who steals a pot of gold from a lepre- 
chaun. 


oF 2s ” 
( eo’ Baby 
: Mia Farrow 


pi “Sr ee “John Casavettes 
Tale of the supernatural from best seller book 
by Ira Tevin—young husband and wife become 
involved in a circle of witches in a spooky New 


York apartment house. 


“Dark of the Sun” 


Dramatic and suspenseful adventure film of the 
Congolese rebellion. 


Rod Taylor 
Jimmy Brown 
Yvette Mimeux 


“Planet of the Apes” 


All star cast in a screenplay by Rod Serling 
and Michael Wilson based on Pierre Boulle’s 
best selling novel. Recently released in New 
York it promises to be a smash boxoffice 
success. 


Star! 


A 20TH CENTURY FOX FILM 


Julie Andrews 
Richard Crenna 


One of the world’s most popular stars in a 
musical based on the life of the ebullient stage 
personality Gertrude Laurence — directed by 
Robert Wise. 


